Outdoor Commercial Advertising

PROPOSITION G
Shall the City prohibit new outdoor commercial advertising signs and regulate YES - |

relocation of existing outdoor commercial advertising signs?
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THE WAY IT IS NOW: The City regulates the display of
outdoor commercial signs. Signs that advertise goods or
services sold somewhere other than where the sign is dis-
played, called “general advertising signs,” are permitted in
some locations in the City. These signs are commonly
called billboards.

THE PROPOSAL: Proposition G is a City ordinance that
would prohibit additional general advertising signs. This
ordinance would allow existing general advertising signs to
be moved to a new location, if current law permitted these
signs at the new location. A public hearing would be
required before a sign could be moved.

A “YES” VOTE MEANS: If you vote yes, you want to pro-
hibit additional general advertising signs and regulate relo-
cation of existing general advertising signs.

A “NO” VOTE MEANS: If you vote no, you do not want to
prohibit additional general advertising signs and regulate
relocation of existing general advertising signs.

Controller's Statement on “G”

City Controller Edward Harrington has issued the follow-
ing statement on the fiscal impact of Proposition G:

Should the proposed initiative ordinance be approved by
the voters, in my opinion, there would be no significant
increase in the cost of government.

How “G” Got on the Ballot

On December 4, 2001 the Department of Elections
received a proposed ordinance signed by Supervisors
Ammiano, Gonzalez, Leno, McGoldrick, and Peskin.

The City Elections Code allows four or more Supervisors to
place an ordinance on the ballot in this manner.

THIS MEASURE REQUIRES 50%+1 AFFIRMATIVE VOTES TO PASS.

ARGUMENTS FOR AND AGAINST THIS MEASURE IMMEDIATELY FOLLOW THIS PAGE. THE FULL TEXT BEGINS ON PAGE 102
SOME OF THE WORDS USED IN THE BALLOT DIGEST ARE EXPLAINED ON PAGE 36 95



